Best practice

RECICLA
LA NOCHE
NIGHTS JOIN RECYCLING
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Pernod Ricard is the Nº 2 worldwide producer of wines and spirits, with
presence in more than 160 markets.
Pernod Ricard España is the Spanish affiliate of the Group with +500
employees connecting brands, hospitality and consumers
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OUR COMMITMENT

The Group remains true to its three founding
values: entrepreneurial spirit, mutual trust, and
a strong sense of ethics, as illustrated by the
2030 Sustainability and Responsibility roadmap
supporting the United Nations Sustainable
Development Goals (SDGs), “Good times
from a good place.”
Employees, clients & consumers:

The importance of
taking care of each other
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RECICLA LA NOCHE
Nights join recycling
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ABOUT THE PROJECT
RECICLA LA NOCHE is a project between Pernod Ricard España and Noche Madrid, a
local association of Madrid’s night bars and pubs, to recognize the initiatives aimed at
promoting the environmental, economic and social sustainability of the hospitality
and entertainment sector in the community
OBJECTIVES

1. Educate to contribute to the improvement of recycling situation on local
hospitality of Madrid and its neighbourhoods.
1. Foster and aware consumers about the importance of recycling
TARGET

Local bartenders & consumers of the night life of Madrid

6 years, since 2016 – stopped by the pandemic situation
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3 KEY ACTIONS

Recycling squad
Volunteers & People already
trained visit locals & bars of Madrid
to aware about the importance of
recycling and discuss with them the
specific situation of each one.

Sociological study
Pernod Ricard España and Noche
Madrid prepare each year a full
survey about the situation of
recycling to know how hospitality
embrace recycling on their daily life
as well as how clients perceive its
importance.

Annual Awards
Each year, Noche Madrid celebrates
Recicla La Noche Awards to

recognize and highlight actions
realized by locals or organizations to

impulse recycling at the night life of
Madrid.
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HOSPITALITY

VISITING NIGHT LIFE LOCALS

The recycling squad visits night life hospitality to foster
and make them be involved around recycling. 2 months
later, they come back to see if the campaign had results.

This is an opportunity for bartenders to speak up about
their concerns, problems and doubts about recycling to
find new options to improve in terms of recycling.
This key action makes this project bi-directional because
bartenders get involved, taking distances with a
traditional communicative awareness campaign.
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SOCIOLOGICAL STUDY
THE SITUATION OF RECICLYNG ON MADRID’S NIGHT LIFE
Every year, Noche Madrid in collaboration with Pernod Ricard España asks bartenders
& consumers about recycling and their perception of sustainability. This study
presents the current situation of the Madrid’s night life and it is an opportunity to find
aspects to focus works on for the future.

2019 - pandemia

87%

of night life locals considers recycling something important on their
daily activities in the on trade channel.

84%

of night life locals considers that protecting the environment is
something crucial.

84,7%

of consumers knows the existence of different recycling bins but just
48% recognizes to use them during night life due to different factors
(distance, time…)

56,3%

of night life locals considers storage of residues a problem for
recycling.
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RECICLA LA NOCHE AWARDS
Recognize through this awards the best practices in terms of
economic, social and environmental sustainability in the
leisure and entertainment sector: locals, organizations,
regional government, companies, among others.

Media and representatives from local institutions are invited
in order to support local initiatives that protect the
environment of Madrid. Clients and NGOs are involved in the
process.
Special Awards: 2021 Edition
This year, that sustainability has turned into solidarity through
the prizes awarded to all those who have helped resist the
sector during these 20 months of pandemia. In Spain,
hospitality sector was hardly damaged by Covid-19 and locals
where mostly closed.
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COMMUNICATION & EFECTIVENESS
SOCIAL MEDIA FOR YOUNG ADULTS

This was a great opportunity to make visible the project
around young people to foster sustainability and make
awareness about recycling talking through the same
digital channels that they use.

MICRO-INFLUENCERS CAMPAIGN

To impulse this project, we invited micro-influencers to
spread our mission around recycling on their personal
Instagram profiles.

INSTITUTIONAL SUPPORT

Letting institutions know the project to be considered as
part of the change of Madrid and strength bonds.
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WHY IS THIS PROJECT IMPORTANT?

Creating value to
our clients
Collaborating with Noche Madrid
is an opportunity to create value
to the hospitality sector and
stablishing the bases of its future,
cause there is no future with out
sustainability.

Awareness and education

Keep working on the importance
of educate both clients and
consumers through awareness
campaigns, tangible projects and
tools to make it a reality.

The impact of our actions

Our philosophy ‘taking care of
each other’ is materialized by our
actions and projects. Companies
have an important role in society
and their impact can be huge.
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JUST SOME OTHER EXAMPLES…
All our packaging to be recyclable, compostable or
reusable in line with our Sustainable Packaging
Guidelines by 2025.

Absolut Voices: 80% recycled glass
100% sustainable – Ruavieja new packaging

EcoPack tool: internal global tool
The World Bar of Tomorrow
…
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